
Target group: Ambitious and creative young people with 
little or no capital but would like to make their ideas a reality

Requirements to create an attractive Innere Weberstraße:

• Space for young people to create meeting places, work 

areas and businesses etc. at a low cost

• Communication of possibilities within Innere Weberstraße

Definition: An application that connects building owners, 

potential users and the city management in order to utilize 

vacant buildings. Through the App, space is offered to young 

people to create meeting places, workshops and businesses 

etc. and gives building owners the opportunity to fill unused 

space

Vision: Create an attractive Innere Weberstraße that brings more young people to Zittau

Age structure 2012-2030: Zittau

(Source: wegweiser-kommune.de)

Vacant shops in Innere Weberstraße

City management Building owner Building user

Function Provide APP Provide space Use the building

Advertise APP Set conditions of 

use

Create attractions 

for young peopleMentor and 

support new 

businesses

Advantages Less vacant 

buildings

Maintenance of 

buildings

Start up at lower 

cost

Increase economic 

activity

Potential rent 

income at later 

dateIncrease tax 

revenue

(Source: Leipzig.travel/blog)(Source: orangesmile.com)(Source: orangesmile.com)

Example: Shop for regional products 

Source: Cafébabel Source: chisenhale.org.uk/young-people/

Example: Creative centre Example: Coworking space

Source: https://setting.io/offices
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